intelligent digital out-of-home

we are voodooh
100% independently owned
+40 years digital ooh experience
white-labelled digital ooh services
co-developed multiple industry innovations
experience with world’s largest media owners
Broadsign + Scala ops and integration experts
established partnerships with:
•

VIOOH

•

Quividi

•

AdMobilize

AWAITING
UPDATED IMAGE
Transport for London
Dynamic Programmatic
Utilising the VIOOH platform, and in partnership with Time Out, “The Wonderful World of Off-Peak”
campaign displayed dynamic copy which automatically adapted dependent on the day of week, time of
day, location and weather, inspiring people to visit different attractions, venues and areas of London.
Programmatic

Location Callout

Content Support

Dyson
Localised Temperature Triggers
Dyson took advantage of the UK’s Summer heatwave to activate a temperature-triggered campaign..
Using localised panel data across a national booking, the content triggered when the 23 degree target
temperature was reached, additionally calling out the panel location within the creative.
Location Callout

Temp Trigger

Content Support

ASDA Own Brand
Localised Temperature Triggers
ASDA activated against the fantastic UK Summer heatwave to recommend their own-brand sun-care
products, displaying their 30SPF range while the temperatures remained below 19 degrees, and
dynamically promoting their 50SPF range once the thermometer rose above 20 degrees.
Weather Activation

Temp Trigger

Content Support

Chef Ireland
Temperature Triggers with Independent Reporting
Activated only when target temperatures were reached, this campaign ran across the entire Clear
Channel Ireland Tesco Live and Adshel Live portfolio, with every playout independently recorded via
voodooh's secure client portal, further complimenting the media owner's own reporting mechanisms.
Weather Activation

Temp Trigger

Content Support

Beiersdorf
Location-Based UV Triggers
Beiersdorf Switzerland, in partnership with Krebsliga Schweiz, deployed a national Summer campaign
across the entire Clear Channel Switzerland digital street estate, integrating live weather data to alert
local users to the current UV Index at each city, and take precautions in the sun when necessary
UV Index

Location Callout

Content Support

AWAITING
UPDATED IMAGE
Sony Pictures “MiB”
Video-Based UGC Experiential
Users were invited to join the London Branch of MIB by creating their unique ‘Branch ID’ video, a
bespoke GIF capturing the person putting on the famous black sunglasses. Once their ID was created
it displayed in real-time on JCDecaux’s Waterloo Motion, one of London’s largest digital OOH screens.
Live Rendering

Agent Processing

Content Support

Suntory Lucozade
Localised Dynamic Distribution
Collaborating directly with Clear Channel Create and the Suntory Marketing and Design teams, we
targeted 29o Sainsbury’s digital screens and 315 ASDA digital screens, identifying each panel
location and dynamically generating that town or city directly onto the campaign creative.
Upload Portal

Location Callout

Content Support

Alliance Global
Live Stock Market Data
Fundamental Media, a leading media consultancy working exclusively across the financial
industry, collaborated with JCDecaux UK Creative Solutions to deploy live stock market in real
time to rail commuters in The City, the financial district of London.
Market Data

Motion Graphics

Content Support

Maddox Gallery
Coco Davez ”Faceless” Exhibition
Influence Digital and Maddox Gallery, Mayfair, required specialist digital OOH production experience to
assist in the story-boarding, creative conceptualisation, asset animation and campaign delivery of a series
of linear Digital OOH executions to promote their Coco Davez “Faceless” exhibition.
Consultancy

Motion Graphics

Content Support

Tesco Knorr
Programmatic via Customer Data Science
Deployed nationally across the JCDecaux Tesco digital estate, this campaign tracked the relevant
Dunnhumby data in order to intelligently “flex” the broadcast of various creative messages in
accordance to each creative’s particular assigned data category - by store, by day and by hour.
Programmatic

Sales Data

Content Support

London Mayor “Homelessness”
Temperature Alerts
Using live weather data, this “Homeless” campaign triggered relevant content only when the evening
temp was forecasted to be 0 degrees or below. The ad featured a call-to-action, directing passersby
to streetlink.org.uk to source appropriate help for those caught in the plummeting night temperatures.
Weather Activation

Temp Trigger

Content Support

Virgin Active
Location-Based Programmatic
Collaborating with VIOOH and Amnet Trading, we developed a fully programmatic, location-based
campaign that allowed the client to easily adapt the campaign booking, as well as the associated gym
locations and relevant gym offers for those locations in real-time.
Location Callout

Programmatic

Content Support

CÎROC x Moschino
User-Generated Real-Time Rendering
Diageo’s premium vodka brand gave consumers the opportunity to personalise their own luxury
CÎROC bottle, rendered in real-time. Visitors at the number 1 mall in the UK, Westfield London,
engaged with the brand to have their creation featured live on the mall's large format digital screens.
Moderated UGC

Live Rendering

Content Support

Cadburys
Real-Time User-Generated Content
As part of an associated in-store Sky Store competition, brand ambassadors approved “winner”
photos which were integrated live into the creative. This campaign ran nationally across 150 screens,
supporting competition activity and in-store events at 14 nominated Tesco stores over 12 weeks.
Upload Portal

Live Rendering

Content Support

Pollen Alerts
Nationwide Pollen Levels
Sainsbury’s Holiday Shops and Clear Channel UK wanted to target the Summer hay-fever season by
delivering live pollen alerts across the entire Sainsbury’s network. Using real-time pollen data, we
geographically targeted individual stores and broadcast the current pollen levels at each specific location.
Programmatic

Pollen Count

Content Support

Mentos “Say Hi”
Real-Time User Engagement with Dropbox Integration
Mentos launched its global ‘Mentos Say Hi’ activity in Australia via a product sampling campaign,
encouraging consumers to be photographed imitating the emoticons. The photo gallery was directly
integrated into Dropbox, with FileMagik automating and managing moderation and content distribution.
Upload Portal

Dropbox integration

Content Support

Oscars Live Stream
Live Stream from Hollywood
Twitter partnered with Branded Cities and voodooh to bring the Oscar's Red Carpet event live to the
streets of Manhattan on the Times Square Thomson Reuters digital displays. The execution included a
live Periscope feed as well as a social wall populated with real-time tweets.
Live Streaming

Social Media

Content Support

Global Radio
Live Client Content Moderation Portal
Using our custom Moderation Portal, Global allowed their own Brand Ambassadors to upload and
manage photos being taken live at the Global Radio Summertime Ball. Once moderated the images
were published in real time directly onto multiple media owners’ digital estate.
Upload Portal

Moderated UGC

Content Support

Broadsign DSE Las Vegas
Programmatic Digital Out-of-Home Content
Development of all the creative assets for the launch of Broadsign’s very first fully programmatic
digital out-of-home campaign. Bought, sold and delivered entirely through automated
programmatic bidding, the campaign was unveiled at the Las Vegas Digital Signage Expo.
Programmatic

Time Trigger

Content Support

Norwegian Airlines
Flight Sale Countdown
Norwegian Airlines made clever use of a real-time countdown mechanism showing the everdecreasing number of days, hours and minutes remaining until their Autumn Flight Sale, generating
audience excitement and increased engagement directly with the brand.
Countdown

Time Trigger

Content Support

Nivea “Take Care”
Weather & Temperature Triggers
Contextually relevant concept whereby specific geographic locations were constantly monitored for
rainfall conditions and variations in temperature. When pre-determined conditions were met, the
content activated automatically within the CMS and displayed on the assigned digital OOH panel.
Weather Activation

Temp Trigger

Content Support

Twitter
Real-Time Responsive Content Generation and Delivery
Working with real-time data analysis and Twitter Moments, our partners monitored the social chatter
around the UK General Elections to select the most popular and relevant news stories for the audience,
delivering hundreds of bespoke creative executions in real time via our FileMagik platform.
Twitter

Social Media

Content Support

Justin Bieber
Synchronising Radio to Digital OOH
Custom built code constantly monitored Capital’s Radio’s broadcasts, analysing the feed to
automatically recognise the correct track and simultaneously trigger the Justin Bieber creative to
display on specifically targeted DOOH screens for the duration of that track’s airplay on the radio.
Radio Broadcast

Time Trigger

Content Support

Heinz “Soup”
Localised Weather Triggers
Heinz activated a weather-based campaign to support their autumn activity for their Soup products.
Using localised panel data across a national booking, the content triggered when target temperatures
were reached, additionally calling out the panel location – e.g.“Hey Manchester!” - within the creative.
Location Callout

Temp Trigger

Content Support

Kirk & Kirk
Camera-Based Gender + Colour Analytics
Using camera technology and Quividi audience analytics to output gender, colour and eyewear
recognition meta-data, we used that data to then serve 100% contextually relevant creative,
matching bespoke campaign content to the individual participants characteristics and clothing.
Audience Analytics

Social Media

Content Support

Talk Radio
Live-Time User Portal and Copy Submission
An interactive campaign which allowed presenters to access a custom portal, select their own design
template and, in real-time, submit listeners’ thoughts and opinions - based on topics discussed in their
shows - as live copy-written headlines directly onto large format digital displays.
Upload Portal

Live Copywriting

Content Support

Timex Group
Live Time Sponsorship
The Timex Group partnered with various high-end luxury watch brands - including Versace,
Salvatore Ferragamo and Nautica - to provide a long-term, branded live time sponsorship within
Rome’s Fiumicino Airport
Real-Time

Time Trigger

Content Support

British Airways
Traffic Speed Analysis with Real-Time Reporting
British Airways executed the UK’s largest ever traffic-reactive digital OOH deployment,
triggering bespoke campaign content to display only when local traffic speeds dropped below
25mph during key commuter hours at pre-determined locations.
Traffic Analysis

Programmatic

Content Support

Concur Expenses
Real-Time Traffic Speed Analysis
Monitoring the average traffic speed at target screen locations, the Concur campaign displayed the
correct creative automatically when the speed dropped below 20mph, interrupting the live content
schedule to target the most relevant commuter audience.
Traffic Analysis

Programmatic

Content Support

“There are a small number of people in the out of home industry who have a depth and breadth of knowledge that the voodooh team
have. Their strength is that they are able to share and communicate this knowledge with their colleagues and clients in a way that helps
our industry perform at its best.”
Bob Kronman
MD, Kronman Associates

“voodooh’s deep technical and industry
expertise makes them the go to team for
executing anything in Digital OOH.”
Patrick Charlton
CEO, Buzz Radar

“You can trust voodooh with even the most 'out there' initiatives, and will
be happy that you did!”

“voodooh are problem solvers, taking a complicated brief and
making the project happen.”
Nicole Yerson
Director, Ogilvy Labs

“voodooh are uniquely qualified to
ensure clients are fully benefiting
from the intelligence within Digital
OOH ecosystems.”
KQ Nguyen-Phuc
CEO, Quividi

Stephanie Gutnik
VP Business Development, Broadsign

”voodooh are everyone’s best kept secret. Whenever I
have a “how the hell do we make this?” question,
voodooh is the number I call.”
Dino Burbidge
Innovation Director, WCRS

“voodooh makes the seemingly impossible, possible. The team helped us to successfully
deliver a complex, dynamic Digital OOH showcase at Cannes Lions, seen by the industry’s
largest gathering of advertising, media and creative leaders. Their world class expertise,
creativity and collaborative approach ensured that this high profile activation ran smoothly.”
Lucy Puddefoot
Head of PR and Comms, Clear Channel International

how can we help you?

